Dodatok ¢. 1 k

Licen¢na zmluva na predmety priemyselného vlastnictva

¢. 10/2016-OVDI-GIS
(d’alej len ,,Zmluva®)

uzatvoreny podla § 516 zékona &. 40/1964 Zb. Obciansky zakonnik

poskytovatel’ licencie:
nazov:

v zastipeni:

sidlo:

ICO:

kontaktna osoba a e-mail:

(dalej ako ,,Poskytovatel™ )

nadobudatel licencie:
obchodné meno/nazov:
pravna forma:
v zastipeni:

sidlo:

ICO:
kontaktné udaje:

v zneni neskors$ich predpisov

(d’alej len ,,Dodatok*)

medzi

Ministerstvo zahrani¢nych veci a eur6pskych
zalezitosti Slovenskej republiky

Mgr. Michal Kottman, generalny riaditel’ sekcie ministra
Hlboka4 cesta 2, 833 36 Bratislava 37

00 699 021

Bratislavska organizacia cestovného ruchu

neziskova organizacia

Ing. Vladimir GreZo, predseda predstavenstva

Mag. Martin Volek, MBA, PhD., podpredseda
predstavenstva

Primacialne namestie 1, 814 99 Bratislava - mestska Cast’
Staré Mesto

422 590 88

(d’alej ako ,,Nadobudatel*); (d’alej Poskytovatel’ a Nadobudatel spolu ako ,,Zmluvné
strany* alebo jednotlivo ako ,,Zmluvna strana‘)

L

Predmetom tohto Dodatku je udelenie suhlasu Poskytovatela Nadobtdatelovi na pouZzitie
sloganov stvisiacich so znatkou Slovensko za podmienok dohodnutych v Zmluve a v
Dodatku. Zmluvné strany sa preto dohodli na uzatvoreni Dodatku v nasledovnom zneni.

II.

Z4hlavie Zmluvy sa dopliia a meni nasledovne:

,,poskytovatel’ licencie:



a

nazov:

v zastipeni:

sidlo:

ICO:

kontaktna osoba a e-mail:
(dalej ako ,,Poskytovatel* )

nadobudatel’ licencie:

obchodné meno/nazov:
pravna forma:
v zastupeni:

sidlo:

ICO:
kontaktné udaje:

Ministerstvo zahraniénych veci a eurépskych
zalezitosti Slovenskej republiky

Mgr. Michal Kottman, generalny riaditel’ sekcie ministra
Hilbok4 cesta 2, 833 36 Bratislava 37

00 699 021

Bratislavska organizicia cestovného ruchu

neziskova organizacia

Ing. Vladimir GreZo, predseda predstavenstva

Mag. Martin Volek, MBA, PhD., podpredseda
predstavenstva

Primacialne namestie 1, 81499 Bratislava - mestska Cast’
Staré Mesto

422 590 88

(d’alej ako ,,Nadobudatel); (dalej Poskytovatel a Nadobudatel’ spolu ako ,,Zmluvné
strany* alebo jednotlivo ako ,,Zmluvna strana®)‘

II1.

CL 1 ods. 2 sa nahradza novym znenim:

,(2) Poskytovatel' je na zaklade Zmluvy o dielo a o poskytnuti licencie, ¢islo zmluvy:
130.402/2015-OVDI uzatvorenej s obchodnou spolo¢nostou Creative Department, s.r.0.
opravneny pouZivat’:

a) logotyp znacky Slovensko,

b) slogany suvisiace so znatkou Slovensko, a to konkrétne:

(i) Good Idea Slovakia / Dobry Naépad Slovensko,

(ii) Kultdra a Slovensko Dobry Népad / Culture & Slovakia Good Idea,
(i) Néapady zo Slovenska Dobry Népad / Ideas from Slovakia Good Idea,
(iv) Investicie na Slovensku Dobry Népad / Invest in Slovakia Good Idea,
(v) Sport a Slovensko Dobry Népad / Sport & Slovakia Good Idea,

(vi) Dovolenka na Slovensku Dobry Napad / Travel to Slovakia Good Idea,

(vii) Meet in Slovakia Good Idea,

¢) dizajn manuél logotypu znacky Slovensko

a zaroveil je v sulade s ¢lankom 6 bod 6.6. tejto zmluvy opravn
pouzitie tretej osobe.*

eny udelit’ sublicenciu na ich

IV.

Cl. 2 ods. 1 sa nahrddza novym znenim:



,(1) Poskytovatel’ udeluje Nadobudatel'ovi suhlas na pouZitie:
a) logotypu znacky Slovensko,

b) sloganov suvisiacich so znackou Slovensko, a to konkrétne:

(i) Good Idea Slovakia / Dobry Néapad Slovensko,

(ii) Kulttra a Slovensko Dobry Népad / Culture & Slovakia Good Idea,
(iii) Népady zo Slovenska Dobry Népad / Ideas from Slovakia Good Idea,
(iv) Investicie na Slovensku Dobry Népad / Invest in Slovakia Good Idea,
(v) Sport a Slovensko Dobry Népad / Sport & Slovakia Good Idea,

(vi) Dovolenka na Slovensku Dobry Népad / Travel to Slovakia Good Idea,
(vii) Meet in Slovakia Good Idea,

¢) pravidiel pouzitia diela, ktoré tvoria prilohu &. 1 k Zmluve
(dalej ako ,,Dielo*).*

Cl. 2 ods. 4 sa nahrddza novym znenim:

,(4) Nadobudatel je opravneny pouZivat Ochrannu znamku, Slogan a Dizajn manual do 31.
12.2026.“

V.
Spoloéné a zavereéné ustanovenia
1. Ostatné ustanovenia Zmluvy zostavaju zachované.

2. Poskytovatel’ poskytne Nadobudatel'ovi Casti Diela uvedené v Dodatku v ¢&l. 2 ods. 1 pism.
b) body (i), ¢ast’ za lomkou aZ (vii) po platnosti a u¢innosti Dodatku, a to na e-mailovu adresu
kontaktnej osoby Nadobudatela uvedenu v zahlavi Zmluvy, najneskor do 7 pracovnych dni
odo diia nadobudnutia u¢innosti Dodatku.

3. Dodatok je v zmysle § 5a zakona €. 211/2000 Z. z. 0 slobodnom pristupe k informéacidm a o
zmene a doplneni niektorych zikonov (zékon o slobode informacii) v zneni neskorSich
predpisov povinne zverejiiovanou zmluvou. Dodatok nadobuda platnost diiom podpisu
oboma Zmluvnymi stranami a G¢innost’ nadobuida diiom nasledujucim po dni jeho zverejnenia
v Centralnom registri zmluv vedenom Uradom vlady Slovenskej republiky.

4. Dodatok je vyhotoveny v Styroch (4) rovnopisoch, z ktorych kazdy m4 platnost originalu.
Kazda zo Zmluvnych stran obdrzi dva (2) rovnopisy.



5. Zmluvné strany vyhlasuju, Ze Dodatok uzat\férajtl na zdklade ich slobodnej vole a nie v
tiesni ani za napadne nevyhodnych podmienok. Dalej vyhlasuju, Ze si Dodatok precitali a jeho

obsahu rozumeju a na znak toho ho nizsie podpisuju.

V Bratislave diia  cinvamsmssosonsess Vo QIR . cenromiiin
Poskytovatel Nadobudatel
Mgr. Michal Kottman Ing. Vladimir Grezo,
generalny riaditel’ sekcie ministra predseda predstavenstva
Ministerstvo zahraniénych veci Bratislavské organizacia cestovného ruchu

a eurdpskych zaleZitosti Slovenskej republiky

........................................................

Mag. Martin Volek, MBA, PhD.
podpredseda predstavenstva

Bratislavska organizacia cestovného ruchu




PRAVIDLA
POUZiIVANIA LOGOTYPU
ZNACKY SLOVENSKO

SLOVAKIA BRAND VISUAL IDENTITY GUIDELINES

DEL
SLOVAKIA

| PREZENTACIA SLOVENSKA V ZAHRANIC| - HLADA SA DOBRY NAPAD

| PRESENTATION OF SLOVAKIA ABROAD - A GOOD IDEA IS WANTED

Krasne a rozmanité. Srdce Eurdpy,
nadhernd priroda, mnohotvarna kultdra, jedineény folklor.

Slovensko v3ak uz nemusi kreslit iba svoj zvycajny obraz. Piseme iny, moderny pribeh.
Pribeh o progresfvnej a likavej krajine, ktora je schopna pritahovat talenty aj investicie.

Sme mala krajina a neoplyvame nerastnym bohatstvom, preto musime

predévat my3lienky. Ak je nie¢o, na o mbzeme byt naozaj hrdi, je to sila idei.

Preto predstavme svetu Slovensko, kde sa napady rodia, ale aj menia na skuto¢nost.
Predstavme krajinu dobrych napadov. PretoZe Slovensko je dobry népad.

Good idea Slovakia.
Jednoduchd a silna myslienka, ktord mdZze in3pirovat svet, ale aj samotnych Slovakov.

Good idea Slovakia je sloganom a zdrover znackou Slovenska.
Mnohovrstvové typografia, vytvorena za poutzitia pisma svetozndmeho slovenského dizajnéra,
vyjadruje rozmanitost a bohatost ndpadov. Good idea Slovakia.

Beautiful and diverse.
The very heart of Europe, beautiful landscapes, multifaceted culture, unique folllore.

Slovahia is no longer in need of its beaten path. We are writing a different and modern story.
A story about a forward-loohing and inviting country, being able to attract talents and investments.

We are a small country, not abound in mineral resources. That is why we are here to sell ideas.
If there is something we can be really proud of, it is the power of ideas. So let us introduce
Slovahia to the outside world as a country where ideas are both born and turned into reality.
Let us present a country of good ideas. Because, Slovahia is a good idea.

Good idea Slovahia.
A simple powerful idea being able to inspire the world as well as Slovahs themselves.

Good idea Slovahia is both the slogan and the brand of Slovahia at the same time.
Multi-layered typography created by applying the typeface of the world-famous Slovak designer
stands for the variety and richness of ideas. Good idea Slovahia.
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| LOGOTYPY - UKAZKA VARIANTOV

I LOGOTYPES - DISPLAY OF VARIANTS

Zobrazené logotypy st zakladnymi vizualnymi signalmi znacky Slovensko. Vietky tieto varianty st rovnocenné, rovnako reprezentuijii a symbolizujd
podstatu znaéky a ich konkrétny vyber a poufZitie zavisi od 3pecifického uréenia a vhodného postidenia grafika. Vietky dal3ie povolené varianty,
ktoré nie st zobrazené na tejto strane, ale obsahuje ich tento dizajn manual, sa pouzivaji len v $pecifickych pripadoch bliz3ie definovanych pri ich zobrazeni.

The displayed logotypes are basic visual signals of the Slovakia brand. All the variants are equal, and equally represent and symbolize the substance of the brand
and the choice of a particular one, and its use depends on the specific intention and suitable assessment of the visual designer. All other admissible variants
that are not displayed on this page, but contained in the design manual are only used only in specific cases that are further defined when they are displayed.

ikladna anglicka verzi:

| o | GOOD
| IDEA IDEA
| SLOVAKIA | SLOVAKIA

English vi

\PAD = NAPAD
O MIORN | SLOVENSKO SLOVENSKO

@ borde;
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| LOGOTYP - PLNA ANGLICKA VERZIA

I LOGOTYPE - FULL ENGLISH VERSION

i vietkych logotypov. Je to preferovany symbol

Zobrazeny logotyp je farebne, tvarovo a koncepéne najl a zarovefi najpouzivanejsou verziou sp

znacky Slovensko a pouziva sa viade tam, kde priestorové podmienky a farba pozadia nekolidujti s jeho pouzitim. Anglickd verzia logotypu je univerzélna pre v3etky cielové trhy.

The displayed logotype is the version with the most comprehensive colour, shape and conceptual rendering, which is also the most frequently used one out of all logotypes.
It is the preferred symbol of the Slovakia brand and it is used everywhere where spatial conditions and the background colour do not collide with its use.
The English version of the logotype is universal for all target markets.
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W CMYK: 100/70/0/6
B CMYK: 0/100/100/0
] cMYK: o/o/o/0
B CMYK: 60/0/0/0

B CMYK: 0/60/25/0
CMYK: 5/0/90/0
W CMYK: 79/0/48/24
B CMYK: 45/0/0/0
W CMYK: 70/15/0/0
CMYK: 5/0/60/0
I CMYK: 29/0/0/0
B CMYK: 50/0/100/0
I CMYK: 20/35/25/0
B CMYK: 24/0/58/0
B CMYK: 0/55/40/0
B CMYK: 100/24/5/42
W CMYK: 15/32/45/0
] CMYK: 31/0/38/0

PInd verzia logotypu pozostdva zo Styroch klicovych elementov: The full logotype version consists of four hey elements:

« modrej podkladovej plochy obdlznikového tvaru;  rectangular area with a blue bachground

« vertikdlnej linky s trikolérou (linka je vidy prirazena k favému okraju medrého obd(Znika « vertical line with the tricolour (the line is always aligned to the left border of the blue rectangle
a jej Sirka je vidy totoZna so Sirkou pismena ,|“ z letteringu , SLOVAKIA®); and its width is always identical with the width of the letter “I" in the lettering of SLOVAKIA);

« rozfarbeného sloganu ,,GOOD IDEA* vytvoreného kombinovanim
viacerych kreativnych rezov pisma History; « simple sans serif lettering "SLOVAKIA”.
« jednoduchého bezserifového letteringu ,SLOVAKIA®,

« garbled-coloured slogan “GOOD IDEA” made by combining several creative cuts of the History font;
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| LOGOTYP - ROZKRESLENIE V SIETI

| LOGOTYPE - DETAILED DRAWING ON THE GRID

PRAVIDLA POUZ{VANIA LOGOTYPU ZNACKY SLOVENSKO | SLOVAKIA BRAND VISUAL IDENTITY GUIDELINES

| LOGOTYP - KONSTRUKCIA LOGA

| LOGOTYP - THE LOGO DESIGN

Spodna hrana bieleho obdlinika trikoléry definuje dolnti dotaZnicu prvého riadka a vrchna hrana Eerveného obdlznika trikoléry definuje hornii dotaznicu

tretieho riadka. Tieto, ako aj vietky ostatné dotaZnice, iaria a pomery velkosti sti totoZné aj pri tvarbe dalich alternativ logotypov.

Variabilné je iba $irka modrého podkladového obdlinika (a), ktord sa vidy prispdsobuje dfzke najdlhieho riadka, ku ktorému sa sprava pripoéita vy3ka obdlZnika bielej
aleba &ervenej trikoldry otoceného o 90°.

B SLOVAKIA

i i -

i
| 63,9 mm
|
‘
‘

The bottom rim of white rectangle of the tricolour defines the bottom underscore of the first line and the top rim of the red rectangle of the tricolour

defines the overline of the third line. These lines, as well as all the other lines, type alignments and proportions of sizes are also identical in design

of other logotype alternatives. The only variable is the width of the blue background rectangle (a) that always adjusts to the length of the longest line, which is,
on the right side, added with the height of the rectangle of white or red tricolour turned by 90°.
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LOGOTYP - OCHRANNA ZONA

LOGOTYPE - PROTECTION ZONE

Minimélna ochrannd zéna je stanovens &iernym raméekom okolo loga a rovni sa vyéke bieleho alebo Eerveného obdiznika trikoléry z logotypu.
Tento rozsah volnej plochy je predpisany na pouzitie vo vietkych tlatovych materiiloch, aby sa typografia a grafické prvky nezobrazovali privelmi blizko loga.
Ak to viak situdcia dovoluje, mala by byt tato plocha vi3ia. Minimalna ochranna zéna sa rovnako vztahuje aj na vietky ostatné verzie logotypov.

The minimum protection zone is set by the black frame around the logo and it equals the height of the white or red rectangle of the tricolour from the logotype.
This extent of the free area is prescribed for the use in all printed materials so that the typography and graphic features do not appear too close to the logo.
However, if the situation allows it, that area should be bigger. The minimum protection zone equally applies to all other logotype versions.

Minimdlna ochranna zéna pri preferovanom osadenf logotypu Minimalina ochrannd zéna pri aplikdcii logotypu
k pravému okraju formatu volne do priestoru formatu

_—\

&

27

The minimum protection zone at the preferred placement The minimum protection zone when the logotype
of the logotype to the right edge of the format is applied freely in area of the format
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| LOGOTYP - JEDNORIADKOVE ANGLICKE VERZIE

| LOGOTYPE - ONE-LINE ENGLISH VERSIONS

Unikatna jednoriadkova verzia logotypu sa pouZiva vyhradne pri extrémne priestorovo obmedzenych moznostiach produkcie (potla pier, chrbat obalu na €D, 3niirka na krk a pod.)
alebo v pripadoch, ked je pomer $irky formatu na aplikiciu loga stvor- a viacndsobne VaE3i oproti vy3ke. V ostatnych pripadoch je pouZitie jednoriadkovej verzie logotypu nepripustné

a pouzivajii sa vyhradne 3tandardné trojriadkové verzie logotypov. Minimalna vy3ka logotypu pri tychto verzidch nesmie byt mensia ako 3 mm. V krajnych pripadoch, ked z produkénych
alebo z inych dévodov nemoZno poutit plnofarebny jednariadkovy variant logotypu, je pripustné aj pouZitie zobrazenych jednofarebnych alternativ logotypu.

Format s minimdlnym pomerom 3irky k vy3ke 4 : 1

( £A SLOVAKIA

Format with the minimum ratio of the width to the height 4:1

Jednoriadkovd pInd verzia logotypu / One-line full version of the logotype

Minimalna velkost jednoriadkovej plnej verzie logotypu

D2 SLOVAKIA

Minimum size of the one-line full version of the logotype

Jednoriadkova zakladnd redukovand verzia logotypu / One-line reduced basic version of the logotype

S LO VA K I A Minimilna velkost jednoriadkovej zakladnej verzie logotypu

Minimum size of the one-line basic version of the logotype

Unique, one-line version of the logotype is exclusively used in extremely spatially limited production options (lip print, CD sleeve, neck strap, etc.) or in cases when the ratio of the width of the format
to the application of the logo is four or more times of the height. In other cases, the use of the one-line version of the logotype is inadmissible and the three-line logotype versions are used exclusively.
The minimum height of the logotype of these versions must not be smaller than 3 mm. In extreme cases, when, due to production or other reasons, it is not possible to use the full-coloured

one-line logotype variant, it is admissible to also use the displayed one-coloured logotype alternatives.
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| FAREBNOST LOGOTYPOV

| THE COLOUR SCHEME OF THE LOGOTYPES

Predpisané zikladné farebné odtiene vychadzajti z farebnosti $tatneho znaku SR. St predpisané na pouiitie vo vietkych viacfarebnych logotypoch, na defnované podklady

ana v3etky dal3ie elementy, na ktoré sa vztahuji pravidla komunikdcie znacky. Vetky dalsie doplnkové farby sti definované pri konkrétnych verziéch logotypov. Pouzivajd sa hlavne pri tvorbe
komunikacného sloganu ,,GOOD IDEA® a obsahuji odtiene z celej farebnej $kdly. Farby st definované v $kélach Pantone a CMYK pre potreby tlade. V pripade pouZitia inych technoldgii pouite
porovnatelné farebné odtiene v prisludnych systémoch.

Pantone 287

CMYK: 100, 70, 0, 6
RGB: 30, 78, 157
HEX: 1e4e9d

CMYK: 0, 0, 0, 0
RGB: 255, 255, 255
HEX: #ffffff

Variabilnd $kéla sloganu plnej verzie logotypu

Variable scale of the full logotype version slogan

Pantone 2915

Pantone 186

CMYK: 0, 100, 100, 0 CMYK: 60, 0, 0, 0
RGB: 195, 17, 43 RGB: 91, 197, 242

HEX: #c3112b HEX: 5bc5f2

The prescribed basic colour shades are based on the colour scheme of the Slovak state coat of arms. They are prescribed for the use in all multi-coloured logotypes, to define the background and all other elements
to which the brand communication rules apply. All other additional colours are defined for particular logotype versions. They are mainly used for preparing the communication slogan "GOOD IDEA” and contain
shades from the entire colour scheme. Colours are defined in Pantone and CMYK scales for printing needs. in the case of other technologies being used, use comparable colour shades in respective systems.
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| CIERNOBIELE VARIANTY LOGOTYPOV

| BLACK & WHITE VARIANTS

Ciernobiele (dalej len BW) varianty logotypov sa méu pouzivat v tychto zobrazenych alternativach. Alternativy 1), 2), 3), 4), 6) a 7) st farebne redukované verzie plnofarebnych logotypov
a st vhodné na aplikdciu pri ¢iernobielej tlaéi. Alternativy 5) a 8) sti perovkové verzie a okrem &iernobielej tlage sa pouZivajii najma pri Speciilnych produkénych poziadavkich
(napr. aplikicia na kov, koZu, drevo a pod.), alebo ak produkéné obmedzenia nedovoluji pouZit farebne redukované varianty.

Black and white (hereinafter only as the BW) logotype variants can be used in the below displayed alternatives. Alternatives 1), 2), 3), 4), 6) and 7) are colour reduced versions of the full-coloured
logotypes, and they are suitable for application in black and white print. Alternatives 5) and 8) are pen-drawing versions and they are used, for black and white printing, for special production
requirements (e.g. application on metals, leather, wood, etc.) or when production limitations do not allow colour-reduced variants.

2) 3) 4) 5)

GOOD GOOD
IDEA IDEA
SLOVAKIA SLOVAKIA

6) 7) 8)

GOOD IDEA SLOVAKIA GOOD IDEA SLOVAKIA
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GOOD IDEA SLOVAKIA
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| LOGOTYP - PLNA SLOVENSKA VERZIA

l LOGOTYPE - FULL SLOVAK VERSION

Zobrazeny logotyp je farebne, tvarovo a koncepéne najkomplexnejsou a zdroven aj najpouzivanejSou verziou sp dzi vietkych logotypov.

Je to preferovany symbol znacky Slovensko a pouiva sa viade tam, kde priestorové podmienky a farba pozadia nekoliduj s jeho pouzitim. W CMmyk:100/70/0/6
B CMYK: 0/100/100/0
[ cmvK: 0/0/0/0

B CMYK: 60/0/0/0

The displayed logotype is the version with the most comprehensive colour, shape and conceptual rendering, which is also the most frequently used one out of all the logotypes.
It is the preferred symbol of the Slovakia brand and it is used everywhere where spatial conditions and the bachground colour do not collide with its use.

Bl CMYK: 0/60/25/0
CMYK: 5/0/90/0

W CMYK: 79/0/48/24

B CMYK: 45/0/0/0

B CMYK: 70/15/0/0
CMYK: 5/0/60/0

Il CMYK: 86/18/100/10

B CMYK: 45/0/100/0

] CMYK: 0/43/23/0

/ 4 : -

) Minimum size of the ' 3 B CMYK: 66/0/19/0
basic logotype version I

‘ B CMYK: 0/90/85/0

I " 4 CMYK: 0/55/40/0

I CMYK: 100/24/5/42
I CMYK: 31/0/38/0
B CMYK:15/32/45/0
CMYK: 20/35/25/0
[ CMYK: 24/0/58/0

\1//
\ ////

////
\

Minimalna velkost
plnej verzie logotypu

\\\\ 1
Zim

i\

PIna verzia logotypu pozostdva zo §tyroch kliovych elementov: The full logotype version consists of four hey elements:

« modrej podkladovej plochy obdlznikového tvaru; « rectangular area with a blue bachground

« vertikdlnej linky s trikolérou (linka je vidy prirazena k favému okraju modrého obd(znika « vertical line with the tricolour (the line is always aligned to the left border of the blue rectangle
a jej 3irka je vidy totoina so Sirkou pismena | z letteringu ,SLOVAKIA®); and its width is always identical with the width of the letter “I” in the lettering of SLOVAKIA),

« rozfarbeného sloganu ,DOBRY NAPAD* vytvoreného kombinovanim « garbled-coloured slogan “DOBRY NAPAD" made by combining several creative cuts of the History font;
viacerych kreativnych rezov pisma History; « simple sans serif lettering “SLOVENSKO".

» jednoduchého bezserifového letteringu ,SLOVENSKO®

n
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| LOGOTYP - JEDNORIADKOVE SLOVENSKE VERZIE

l LOGOTYPE - ONE-LINE SLOVAK VERSIONS

Unikatna jednoriadkova verzia logotypu sa pouZiva vyhradne pri extrémne priestorovo obmedzenych moznostiach produkcie (potlaé pier, chrbat obalu na CD, $ntirka na krk a pod.)
alebo v pripadoch, ked je pomer irky formatu na aplikiciu loga Stvor- a viacndsobne vadsi oproti vyske. V ostatnych pripadoch je pouZitie jednoriadkovej verzie logotypu nepripustné

a pouzivajti sa vyhradne 3tandardné trojriadkové verzie logotypov. Minimélna vy3ka logotypu pri tychto verzidch nesmie byt mensia ako 3 mm. V krajnych pripadoch, ked z produkénych
alebo inych dévedov nemoino pouZit plnofarebny jednoriadkovy variant logotypu, je pripustné aj pouZitie zobrazenych jednofarebnych alternativ logotypu.

Format s minimdlnym pomerom 3irky k vyske 4 : 1

Jednoriadkova plna verzia logotypu / One-line full version of the logotype NORRY

D ; ‘
\, P, I ) S LOV E N S KO Format with the minimum ratio of the width to the height 4:1

Minimélna velkost jednoriadkovej plnej verzie logotypu

SLOVENSKO

Jednoriadkovd zdkladn4 redukovand verzia logotypu / One-line reduced basic version of the logotype Minimum size of the one-line full version of the logotype

SLOVENSKO

Minimalna velkost jednoriadkovej zakladnej verzie logotypu

Minimum size of the one-line basic version of the logotype

Unique, one-line version of the logotype is exclusively used in extremely spatially limited production options (lip print, CD sleeve, nech strap, etc.) or in cases when the ratio of the width of the format
to the application of the logo is four or more times the height. In other cases, the use of the one-line version of the logotype is inadmissible and the three-line logotype versions are used exclusively.
The minimum height of the logotype of these versions must not be smaller than 3 mm. In extreme cases, when, due to production or other reasons, it is not possible to use the full-coloured

one-line logotype variant, it is admissible to also use the displayed one-coloured logotype alternatives.

PRAVIDLA POUZIVANIA LOGOTYPU ZNACKY SLOVENSKO | SLOVAKIA BRAND VISUAL IDENTITY GUIDELINES



| FAREBNOST POZADIA A UMIESTNENIE LOGOTYPU

l THE BACKGROUND COLOUR SCHEME AND POSITION OF THE LOGOTYPE

Logotyp ma uzatvorenti formu, o vo vyraznej miere zamedzuje, aby podklad akymkolvek sp kolidoval s &if ou farieb ¢i tvaroslovia logotypu.

Je preto pripustné aplikovat ho na podklade s akoukolvek farebnostou, textdrou, Struktdrou, grafikou & fotografiou, ktorych poufitie splfia estetické ¢i ideové kritéria.

Vidy, ked to priestorové a kompozicné podmienky dovoluji, umiestfiuje sa logotyp spravidla k pravému okraju formatu. Jeho prirazenie ku ktorejkolvek inej strane formdtu je nepripustné.
Zobrazené povolené farebnosti pozadia sa rovnako vztahuijii aj na ostatné varianty logotypov.

The logotype has a closed form, which, to a large extent, restricts the bachground from colliding, in any manner, with the legibility of colours or morphology of the logotype. Therefore, it is admissible
to apply it on baclkgrounds with any colour schemes, structures, graphics and photographs whose use meets an aesthetic or ideological criteria. The logotype is always, when spatial and composition conditions
make it possible, usually aligned to the right border of the format. Its alignment to any other border of the format is inadmissible. The displayed coloured schemes also equally apply also to other logotype variants,

Aplikdcia logotypu na podklade s textdrou
Application of the logotype on the background with texture

Aplikacia logotypu na podklade predpisanej modrej farby
Application of the logotype on the background with prescribed blue colour

Aplikacia logotypu na bielom podklade
Application of the logotype on white bachground

DEL
SLOVAKIA

Aplikdcia logotypu na podklade s vyraznou Struktdrou
of the logotype on the bachground with a significant structure

Ei
|

Aplikdcia logotypu na fotograﬁckom podklade

Aplikdcia logotypu na réznofarebnom podklade
Application of the logotype on photograp. g \ppli

Application of the logotype on multi-coloured bachkground

DEL
SLOVAKIA
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| LOGOTYP - ZAKAZANE VARIANTY POUZITIA

| LOGOTYPE - FORBIDDEN USE OF VARIANTS

Logotyp sa nesmie pouzivat v inych ako predpisanych variantoch a kombinaciach. V3etky loga musia byt vzdy pouzité z origindlnych podkladov.

The logotype must not be used in different than the prescribed variants and combinations. Any logos used must always be from the original supplied documents.

Velkost a pozicia jednotlivych elementov
st vo vzdjomnej disproporcii
Size and position of different elements
are mutually disproportionate

Nepripustnd farebnost logotypu
Unacceptable colour scheme of the logotype

Nepripustny spdsob olemovania elementov
Unacceptable manner of bordering elements

Nepripustnd kompozicia elementov
Unacceptable composition of elements

SLO\: AKIA

Nepripustné prirazenie logotypu k inému
ako k pravému okraju formatu

Unacceptable alignment of the logotype
Nepripustné natocenie logotypu to any different, but the right logotype border

Unacceptable orientation of the logotype

D

H,.,“,

SLOVAKIA

Nepripustné vertikalna orientdcia v rdmci layoutu

Nepripustna kompozicia elementov Unacceptable vertical orientation in the layout

Unacceptable composition of elements

!) ot

SLOVAVIA

PRAVIDLA POUZIVANIA LOGOTYPU ZNACKY SLOVENSKO | SLOVAKIA BRAND VISUAL IDENTITY GUIDELINES



| LOGOTYPY S VARIABILNYM SLOGANOM PRE JEDNOTLIVE SEGMENTY - ANGLICKA VERZIA

| LOGOTYPES WITH VARIABLE SLOGANS FOR DIFFERENT SEGMENTS - ENGLISH VERSION

Variacie komunikaéného sloganu mozno aplikovat v réznych kontextoch a vyuzit v segmentoch, akymi st cestovny ruch, zahraniéné investicie, export, kultdra ¢i Sport.
KomunikaZne aj vizudlne st plnohodnotnou nahradou vietkych verzii logotypov s hlavnym sloganom GOOD IDEA SLOVAKIA a v plnom rozsahu ho supluji.
Pri komunikacii jednotlivych segmentov sa preto spravidla pouZivajli samostatne, bez potreby aplikovat aj logotyp s hlavnym sloganom.

Variations of the communication slogan can be applied in various contexts and used in segments such as tourism, foreign investments, export, culture and sport.
From the ication and visual viewpoint, they are full replacements of all logotype versions with the main slogan GOOD IDEA SLOVAKIA and they substitute it in full.
Therefore, when communicating different segments, they are used separately, without the need to also apply the logotype with the main slogan.

TRAVEL ID
SLOVAKIA
D DI

Logotypy s variabilnym sloganom pozostavaijti z nasledovnych kitiovych elementov:

« modrej podkladovej plochy obdiz ého tvaru;

« vertikilnej linky s trikolérou (finka je vidy prirazens k favému okraju modrého obdlZnika
a jej Sirka je vidy totozna so 3irkou pismena 1 z letteringu ,,SLOVAKIA®);

+ jednoduchého bezserifového bledomodrého variabilného sloganu v prvom riadku

« jednoduchého bezserifového letteringu ,SLOVAKIA® v druhom riadku

« rozfarbeného sloganu ,GOOD IDEA” vytvoreného kombinovanim
viacerych kreativnych rezov pisma History v trefom riadku.

SLOVAKIA

L

) AID FROM

SLOVAKIA

: ¢ l)ﬂ.*..*. v,‘. !,‘[/L\

The logotypes with variable slogans consist of the following hey elements:

o rectangular area with a blue bachground

« vertical line with the tricolour (the line is always aligned to the left border of the blue rectangle
and its width is always identical with the width of the letter “I” in the lettering of SLOVAKIA),

 simple sans serif light-blue variable slogan in the first line

« simple sans serif lettering of "SLOVAKIA” in the second line

* garbled-coloured slogan “GOOD IDEA” made by combining several creative cuts
of the History font in the third line.
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| LOGOTYPY S VARIABILNYM SLOGANOM PRE JEDNOTLIVE SEGMENTY - SLOVENSKA VERZIA

| LOGOTYPES WITH VARIABLE SLOGANS FOR DIFFERENT SEGMENTS - SLOVAK VERSION

Varidcie komunika&ného sloganu moZno aplikovat v réznych kontextoch a vyuZit v segmentoch, akymi st cestovny ruch, zahrani¢né investicie, export, kultdra & Sport.
Komunikaéne aj vizuilne sd pinohodnotnou néhradou vietkych verzif logotypov s hlavnym sloganom DOBRY NAPAD SLOVENSKO a v plnom rozsahu ho supluj.
Pri komunikdcii jednotlivyich segmentov sa preto spravidla pouZivajd samostatne, bez potreby aplikovat aj logotyp s hlavnym sloganom.

Variations of the communication slogan can be applied in various contexts and used in segments such as tourism, foreign investments, export, culture and sport.

From the c ication and visual vi

they are full replacements of all logotype versions with the main slogan DOBRY NAPAD SLOVENSKO and they substitute it in full.

Therefore, when communicating different seqments, they are used separately, without the need to also apply the logotype with the main slogan.

INVESTICIE N NAPA
SLOVENSK

|

RT

SLOVENSKO

Logotypy s variabilnym sloganom pozostavaijti z nasledovnych klifovych elementov:

« modrej podkladovej plochy obd(Znikového tvaru;

« vertiklnej linky s trikolérou (finka je vzdy prirazena k favému okraju modrého obd(Znika
a jej $irka je vidy totoZna so Sirkou pismena ,I° z letteringu ,SLOVAKIA®);

« jednoduchého bezserifového bledomodrého variabilného sloganu v prvom riadku

« jednoduchého bezserifového letteringu ,SLOVENSKO v druhom riadku

« rozfarbeného sloganu ,,DOBRY NAPAD® vytvoreného kombinovanim
viacerych kreativnych rezov pisma History v trefom riadku.

SLOVENSKA

KULTURA
SLOVENSKO
[ : /\;

The logotypes with variable slogans consist of the following hey elements:

« rectangular area with a blue bachground

« vertical line with the tricolour (the line is always aligned to the left border of the blue rectangle
and its width is always identical with the width of the letter “I" in the lettering of SLOVAKIA);

« simple sans serif light-blue variable slogan in the first line

« simple sans serif lettering of "SLOVENSKO" in the second line

» garbled-coloured slogan “DOBRY NAPAD" made by combining several creative cuts
of the History font in the third line.
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g JAZYKOVE MUTACIE KOMUNIKACNEHO SLOGANU

LANGUAGE VARIATIONS OF THE COMMUNICATION SLOGAN

Pouitie sloganov v inom ako slovenskom alebo anglickorn jazyku je moiné iba v sprievodnom texte a nie je mozné ich graficlé vyjadrenie vo forme logotypu.

Thz use of slogans in any ianguage other than Slovak or English is only possible in thz accampanying text and cannot be used in graphicol forra as a

Komunikaény slogan v nemeckom jazyku / The communication slogan in German

logotype.

GUTE IDEE SLOWAKEI

Kornunikaény slogan vo franctizskom jazyku / The communication slogan in French

BONNIE IDEE SLOVAQUIE

Komunikaény slogan v $panielskom jazyku / The ication slogan in Spanish

BUENA IDEA ESLOVA

QUIA
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